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Moods fra retail verdenen

KIDS77

Playful
& fresh
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Moods fra retail verdenen

Fun and childish 

interactivity
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Moods fra retail verdenen

Childrens
place
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Dynamic and
energetic

POP-UP

Moods fra retail verdenen
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POP-UP

Moods fra retail verdenen

Bæredygtig
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Skalering:

Konceptbeskrivelse

M2

Small, 300-500m2
Medium, 800-1000m2
Large, 1500-1800m2

Messe / POP Up, 25-40m2

Brands /antal

25-30
35-40
>50

10
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Områdefordeling:

Konceptbeskrivelse

Beskrivelse

Event-område
SIS / ID corner
Disk
Prøverum

Turisme

% vis placering

30 %
50 %
  5 %
10 %

  5 %
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Konceptbeskrivelse

Kategorisering:

Beskrivelse

Børnetøj
Legetøj
Børnemøbler

Turisme

% vis placering

40 %
30 %
25 %
  
  5 %
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Moods Created4kids
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Moods Created4kids
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Events from the store...

Bevægelse:

Sandkasse
Klatrevæg
Kørebane m/cykler 
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Events from the store...

Edu-tainment:

Interaktive medier
Racerbane
Virtuelt miljø
‘Touch, play and learn’ -skærme
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Events from the store...

Event / konkurrence:

Kjeldsen Butter Cookie class
Dansekonkurrence
HC Andersen Storytelling (figurer)

Pop-Up event - ny hver 14. dag
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Moods from the store...
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SMALL 300-500m2 / 25-30 brands

Shop layout

Small, 300-500m2

Play zone

Kids furniture

Pay

Market place

Fitting rooms
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MEDIUM 800-1000m2 / 35-40 brands

Shop layout

Medium, 800-1000m2

Play zone

Kids furniture

Kids furniture

Pay

Market place

Fitting rooms
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LARGE 1500-1800m2 / >50 brands

Shop layout

Large, 1500-1800m2

Kids furniture

Pay

Play zone

Play zone

Market place

Play zone

Market place

com
m

unication w
all

co
m

m
un

ica
tio

n 
w

al
l

Fitting rooms
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Shop-in-shop:

Konceptbeskrivelse

• Vægsøjle m/bestykning
• Salgsbord
• Floor rack
• Ceiling rack
• Logo
• Grafik

Small, 300-500m2

Play zone

Kids furniture

Pay

Market place

Fitting rooms

Small, 300-500m2

Play zone

Kids furniture

Pay

Market place

Fitting rooms

Shop-in-shop 10m2
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Konceptbeskrivelse

ID corners:

• Vægsøjler m/bestykning
• Floor rack
• Logo
• Grafik

Small, 300-500m2

Play zone

Kids furniture

Pay

Market place

Fitting rooms

Small, 300-500m2

Play zone

Kids furniture

Pay

Market place

Fitting rooms

ID corner 5m2


