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FASHION  WEEKS

A POWERFUL TRADITION, AN UNCERTAIN FUTURE

1800 'S  -  PRIVATE  SALON  SHOWS  IN  PARIS

1903  -  F IRST  FASHION  SHOW  AT  THE  EHRICH
BROTHERS ’  DEPARTMENT  STORE  (US )

1943  -  NEW  YORK  FASHION  WEEK ,  CALLED
“FASHION  PRESS  WEEK ”  AT  THE  T IME
CREATED  BY  ELEANOR  LAMBERT

1958  -  MILAN  FASHION  WEEK  GETS  I TS  START
UNDER  THE  NAT IONAL  CHAMBER  FOR
ITAL IAN  FASHION

1973  -  PARIS  FASHION  WEEK  ORGANISED
UNDER  THE  FRENCH  FASHION  FEDERAT ION

1984  -  LONDON  FASHION  WEEK  FOUNDED  BY
BRIT ISH  FASHION  COUNCIL

1990 'S  -  NEW  YORK  BASED  EVENTS  BECOME
COLLOQUIALLY  KNOWN  AS  “NEW  YORK
FASHION  WEEK ”  

2006  -  COPENHAGEN  FASHION  WEEK  I S  HELD
FOR  THE  VERY  F IRST  T IME  

2020  -  HYBRID ,  DIG ITAL  AND  V IRTUAL
FASHION  WEEKS  ARE  HELD  ALL  OVER  THE
WORLD ,  INCLUDING  THE  BIG  FASHION
CAPITALS



INTRODUCT ION

HOW DID 2020 LOOK?

ILLUSTRATIONS BY NINA COSFORD





ENTERING  THE  DIG ITAL

FROM YOUR LIVING ROOM

NEW  YORK  T IMES  REPORTED  THAT
WHILE  CLOTHING  SALES  FELL  BY

79%  IN  THE  U .S .  IN  APRIL ,

PURCHASES  OF  SWEATPANTS  WERE
UP  BY  80%  DURING  THE  PANDEMIC .

MIUMIU  SS2 1  AT  PARIS  FASHION  WEEK  2020



COPENHAGEN  FASHION  WEEK

SUSTAINABILITY ACTION PLAN 2020-2022

REDUCING  CL IMATE  IMPACT
REDUCING  RESOURCE
CONSUMPT ION  AND  WASTE
CREAT ION  

INNOVAT ING  THROUGH
PARTNERSHIPS  AND
GOVERNANCE

PART  1  –  THE  EVENT  

REDUCE  AND  INNOVATE
MINIMUM  SCORE  TO  BE  EL IG IBLE
TO  APPLY  FOR  A  SHOW  OR
PRESENTAT ION  AT
COPENHAGEN  FASHION  WEEK  

BRANDS  MUST  ACHIEVE  A
CERTA IN  SCORE  ON  THE IR
APPL ICAT ION  FORM  IN  TERMS
OF  S IX  FOCUS  AREAS

2023  SUSTAINABIL ITY
REQUIREMENTS

ACCELERAT ING  THE
TRANS IT ION  TO
SUSTA INABLE  BUS INESS
PRACT ICES

PART  2  –  THE  INDUSTRY  

ACCELERATE
STRATEGIC  DIRECT ION
DES IGN
SMART  MATERIAL  CHOICES  

WORKING  CONDIT IONS
CONSUMER  ENGAGEMENT  
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HELS INKI  FASHION  WEEK

DIGITAL VILLAGE 2020

3D  STORES  -  OPPORTUNITY
TO  WEAR  THE  CLOTHES  IN
CYBERSPACE ,  PRE -ORDER

THE  LOOKS  IN  REAL  L I FE ,  AS
WELL  AS  CLA IM  DIG ITAL

ASSETS  ON  THE
BLOCKCHAIN

DESIGNER  RES IDENCY  -  1 5
SUSTA INABLE  DES IGNERS

PAIRED  UP  WITH  1 5  3D
DES IGNERS  

DIG ITAL  SUSTAINABIL ITY



PARIS :  THE  SHOW  MUST  GO  ON

CIRCULAR FASHION SUMMIT 2020



I S  FASHION  WEEK  AS  WE  KNOW  I T  REALLY  DEAD ?

WHAT HAPPENS WHEN THE WORLD RETURNS TO "NORMAL"?

THOUGHTS

I T  I S  PAST  T IME  TO  RETHINK  FASHION
WEEKS .

DIG ITAL  CAN  BE  SO  MUCH  MORE  THAN  JUST
A  S IMPLE  L IVE  STREAM .

 

DIG ITAL  WILL  NEVER  BE  THE  SAME  AS
PHYS ICAL  AND  WE  SHOULD  NOT  EXPECT  TO
GET  THE  SAME  EXPER IENCE  THROUGH  I T  AS
THROUGH  THE  PHYS ICAL .

DIG ITAL  DOES  NOT  MEAN  SUSTA INABLE  IN
ITSELF  BUT  CAN  BE  A  TOOL  I F  USED  WELL  TO   

DEVELOP  MORE  SUSTA INABLE  PRACT ICES
AND  EXPER IENCES .  

THERE  I S  WASTE  IN  THE  FRAMEWORK  OF  THE
DIG ITAL  TOO .

GOING  BACK  TO  "NORMAL "  I S  NOT  GONNA
FLY .

QUEST IONS

ARE  FASHION  WEEKS  OUTDATED ?

WHAT  HAPPENS  TO  FASHION  WEEKS  AND
FAIRS  I F  BRANDS  BREAK  WITH  THE
SPR ING /SUMMER  -  FALL /WINTER  SCHEDULE ?

WHAT  HAPPENS  TO  FASHION  WEEKS  I F  THE
PHYS ICAL  I S  NOT  AN  OPT ION ?

WILL  THE  BIG  NAMES  (PARIS ,  LONDON ,

MILAN ,  NEW  YORK )  BE  ABLE  AND  WILL ING  TO
TRANSFORM  OR  WILL  THERE  BE  NEW
PLAYERS  (E .G .HELS INK I ,  COPENHAGEN )

LEADING  THE   SUSTA INABLE  AND  DIG ITAL
TRANSFORMAT ION ?  

I S  FASHION  WEEK  AS  WE  NOW  I T  REALLY
DEAD ?  WILL  I T  BE  ABLE  TO  RE INVENT  I TSELF ?



“FASHION  SHOWS  ARE  SUPPOSED  TO  POINT  TO
THE  FUTURE ,  AND  I F  THEY ’RE  IGNORING  THE

FACT  THAT  WE  L IVE  IN  INCREDIBLY
DANGEROUS  T IMES…WHAT  ARE  [THEY ]  SAYING

ABOUT  THE  FUTURE ? ”

—  TAMARA  CINC IK


